Chapter 18
Event Marketing 

Event Marketing
The activity of designing or developing a themed activity, occasion, display, or exhibit (such as a sporting event, music festival, fair, or concert) to promote a product, cause, or organization. Also called event creation.

Nature of Event Marketing

Like services marketing, event marketing has characteristics such as:
1. Intangibility
2. Inseparability
3. Variability
4. Perishability 

There are four unique characteristics that define the nature of a service. They are the following: service intangibility, service inseparability, service variability, and service perishability. The first, service intangibility, means that the service cannot be experienced before it is bought, and so, in order to make the service tangible, sellers show evidence of its quality. In the case of a popular Italian eatery in Los Angeles, the owner has placed signed photographs of celebrities that frequent and enjoy the cuisine that is offered by the restaurant. In that way, the perception of good taste and high standards that is projected by the celebrity endorsement shines a positive light on the menu and subsequent patronage of the customers.
Service inseparability simply means that the provider and the buyer are intricately linked and must be present in order for the service to be rendered. In the case of a soda pop machine, the user interface, mechanical moving parts and soda transfer all are connected in order to deliver the product to the customer after they drop change into the coin slot. Without the machine, the soda cannot be obtained.
Service variability is determined by the particular entity or circumstances surrounding the service. Let's take the example of a shoe shiner posted next to the restroom facilities of a casino at a hotel resort in Las Vegas. The shiner may be an older gentleman with a great deal of personal experience who is able to both shine the shoes and tell a great story at the same time. Thus, the value of being entertained is added to the value of the shoeshine. Meanwhile, a competitor at another casino may be a young recent immigrant who is unable to speak fluent English. Thus, the quality of the experience varies depending on which casino and shiner one chooses.
Service perishability describes the characteristic that services must be rendered on the spot and cannot be stocked for a later time. If one were to call a taxi cab to arrive and take one to the airport, one is by necessity obligated to be present to get inside the cab and ride to the airport. If one is not present, they cannot be taken to another location. When demand is inconsistent this would causes the taxi company to cut back on staff, equipment, and/or lower prices.
Process of Event Marketing

· Establish the features of the product
· Identify customers (segmentation)
· Plan to meet audience needs
· Analyse consumer decision-making process
· Establish price and ticket program
· Promote the event
· Evaluate marketing efforts

Protocol

It is the set of traditional practices that have long been accepted and used when dealing with and meeting with others. It includes:
· Proper way to address the dignitaries
· Way to dress for an event
· Seating of guests at a dinner

Titles
The notion is that the addressee should be respected. 
Use titles such as Mr., Sir, Ma’am, Mrs., Miss, Madam, etc. to address your guests.

Dress for Formal Occasions
The appropriate dress for formal occasions should be included on the invitation. 

Protocol for Speakers
Facilitate the speaker by
1. Providing with a list of guests in advance
2. Briefing him/her in advance
3. Discussing timing and length of speaches 

Seating Protocol
Observe the correct seating arrangements for occasions such as awards ceremonies and formal dinners.

Religious and Cultural Protocol
Formalities attach to most religious and cultural ceremonies, although these may or may not be observed by the client. Lets discuss traditions associated with wedding ceremonies around the world:
· Scottish Wedding
· Muslim (Pakistani) Wedding


