Lecture 5: SOCIALIZATION

Dr.Sadaf Sajjad
Overview
· Identify the socialization process (theories in next lecture)
· Identify sources that impact Socialization 
· Distinguish between reinforcement and variation influences on socialization
· Identify how the socialization process impacts on behavior
· Discuss self-concept
THE SOCIALIZATION PROCESS
An all encompassing educational process from which values, goals, beliefs, attitudes, and gender-roles are acquired.
Video 1: Socialization Agents
Agents or Sources of Socialization
FAMILY
· HAS THE GREATEST IMPACT ON SOCIALIZATION
· THE FIRST TO TEACH SKILLS, VALUES, & BELIEFS
· EVEN TEENS CONTINUE TO PLACE THEIR GREATEST TRUST IN THEIR PARENTS

What a difference a year makes!
THE FAMILY
· RESEARCH SUGGESTS THAT NOTHING IS MORE LIKELY TO PRODUCE A HAPPY, WELL-ADJUSTED CHILD THAN BEING IN  A LOVING FAMILY.
· RESEARCH ALSO SHOWS THAT THE CLASS POSITION OF PARENTS AFFECTS HOW THEY RAISE THEIR CHILDREN.
· CLASS POSITION SHAPES NOT ONLY HOW MUCH MONEY PARENTS HAVE TO SPEND BUT ALSO WHAT THEY EXPECT FROM THEIR CHILDREN.
· PEOPLE OF LOWER SOCIAL STANDING USUALLY HAVE LIMITED EDUCATION & PERFORM ROUTINE JOBS UNDER CLOSE SUPERVISION. 
· THEY EXPECT THE SAME FOR THEIR KIDS.
ON THE OTHER HAND…
· WELL-OFF PARENTS, WITH MORE SCHOOLING, USUALLY HAVE JOBS THAT DEMAND IMAGINATION AND PROVIDE FOR MORE PERSONAL FREEDOM.  
· THEREFORE, THESE PARENTS TRY TO INSPIRE THE SAME QUALITIES IN THEIR CHILDREN.
THE SCHOOL
· SCHOOLING ENLARGES CHILDREN’S SOCIAL WORLDS TO INCLUDE PEOPLE WITH BACKGROUNDS VERY DIFFERENT FROM THEIR OWN.  

SCHOOLS
· TEACH A WIDE RANGE OF KNOWLEDGE & SKILLS…
· “THE HIDDEN CURRICULUM” HONORING COMPETITION, ACADEMIC SUCCESS, SOCIETAL VALUES, ETC.

· ARE MOST CHILDREN’S FIRST EXPERIENCE WITH BUREAUCRACY
· RUNS ON IMPERSONAL RULES
· A STRICT TIME SCHEDULE
· “JUST A NUMBER”  EX. JULIA = #17
· THESE BEING THE HALLMARKS OF MANY ORGANIZATIONS THAT WILL EMPLOY THEM LATER IN LIFE.
PEER GROUPS
· BY THE TIME THEY ENTER SCHOOL, KIDS HAVE DISCOVERED THE PEER GROUP:  A SOCIAL GROUP WHOSE MEMBERS HAVE INTERESTS, SOCIAL POSITION, AND AGE IN COMMON.
· UNLIKE FAMILY & SCHOOL, THE PEER GROUP LETS CHILDREN ESCAPE THE DIRECT SUPERVISION OF ADULTS.
· OFFERS THE OPPORTUNITY TO DISCUSS INTERESTS AND TOPICS NOT DONE WITH ADULTS
· PEERS MAY AFFECT SHORT-TERM INTERESTS SUCH AS MUSIC BUT PARENTS RETAIN GREATER SWAY OVER LONG-TERM GOALS SUCH AS GOING TO COLLEGE…
· FINALLY, ANY NEIGHBORHOOD OR SCHOOL IS A MOSAIC OF MANY PEER GROUPS.
· PEOPLE ARE INFLUENCED BY PEER GROUPS THAT THEY WOULD LIKE TO JOIN, A PROCESS CALLED ANTICIPATORY SOCIALIZATION.
ANTICIPATORY SOCIALIZATION
· LEARNING THAT HELPS A PERSON ACHIEVE A DESIRED POSITION
· SCHOOL DRESS
· PROFESSIONAL – YOUNG ATTORNEY HOPING TO JOIN THE FIRM – “SAME LOOK” – SAME HANG-OUTS, ETC.
MASS MEDIA
· IMPERSONAL COMMUNICATIONS AIMED AT A VAST AUDIENCE
· SPREAD INFORMATION ON A VAST SCALE
· NEWSPAPERS = > RADIO => TV
· IN THE U.S., IT HAS AN ENORMOUS EFFECT ON OUR ATTITUDES AND BEHAVIOR. 
· HIGHEST RATE OF TV OWNERSHIP IN THE WORLD
· THE AVG. HOUSEHOLD HAS THE TV ON FOR 7 HRS. A DAY
· PEOPLE SPEND ALMOST ½  OF THEIR FREE TIME WATCHING
HOW ABOUT YOU?
· HOW MANY HOURS A DAY DO YOU SPEND WATCHING TV?
TV
· STUDY FOUND THAT THOSE AGES 2 – 18, AVERAGE 5 ½ HOURS PER DAY “CONSUMING MEDIA.”
· INCLUDES ALMOST THREE HOURS A DAY WATHCING TV
· WITH THE REST DIVIDED BETWEEN WATCHING VIDEOS, PLAYING VIDEO GAMES, ETC.
· CHILDREN GROW UP SPENDING AS MANY HOURS IN FRONT OF A TV AS THEY DO IN SCHOOL OR INTERACTING WITH THEIR PARENTS!!
WHAT DO YOU THINK?
· IN 1997, THE TELEVISION INDUSTRY ADOPTED A RATING SYSTEM FOR SHOWS.
· WAS THAT A GOOD IDEA?
· IS IT EFFECTIVE?
· DO YOU PAY ATTENTION TO / ABIDE BY THE RATINGS?   WHY / WHY NOT?

· IS TV HAZARDOUS TO AMERICANS’ WELL-BEING….
· WELL???
DR. MORRIS MASSEY’S VALUE PROGRAMMING
· What we are now, directly relates to when, and where, we were value-programmed
· We are programmed with gut values by age 10
· Values will not change unless a significant emotional event (SEE) occurs

Significant Emotional Event (SEE)

THE SELF-CONCEPT
The totality of the individual’s thoughts and
feelings having reference to him or her as an
object. “A snapshot picture.”Dr. Morris Rosenburg

SOURCES OF SELF-CONCEPT
· Race
· Nationality
· Religion
· Family Status

Physical Needs
· Food
· Water
· Shelter

Emotional Needs

· Love
· Power
· Acceptance
· Life Style

Self Concept
· An ever changing progressive activity
· Explains reality from our point of view
· Allows us to conceptualize our behavior

ROSENBURG’S THREE IDENTITIES
· The Extant Self
How you see yourself
· The Presenting Self
How we wish others to see us
· The Desiring Self
How we wish ourselves to be

Ego Defense Mechanisms
· Denial
· Projection
· Rationalization
· Perceptual
(reinterpretation)

EFFECTS OF THE SELF-CONCEPT
Positive Effects

· Love of all
· Develop intelligence
· Enjoy one’s physical abilities
· Creative
· Tolerant
· Open
· Trusting

Negative Effects

· Hate everyone
· Blind to one’s potential
· Indecisive/defensive/aggressive
· Deny or exaggerate physical abilities
· Destructive
· Bigoted/prejudice
· Closed minded
· Hidden agenda

Positive or Negative
How we relate to ourselves and others

·  Positive self-concept enhances communication and work performance

·  Negative self-concept causes poor communication and work performance


STRATEGIES TO CHANGE SELF-CONCEPT
· Set goals 
· Soul-searching
· Require motivation to change
· Absence of defensiveness

BARRIERS TO CHANGING SELF-CONCEPT
· Cyclical pattern of behavior
· Cognitive barriers
· Environmental pattern

Summary
· Identify the socialization process
· Identify sources that impact Socialization 
· Distinguish between reinforcement and variation influences on socialization
· Identify how the socialization process impacts on behavior
· [bookmark: _GoBack]Discuss self-concept
