Lecture 28: Notes

Content Analysis & Grounded Theory

Overview

This lecture addresses two main forms of qualitative data analysis: content analysis and grounded theory. Content analysis is one of the most commonly used research methodologies in mass media and communication. This is because it can measure human behaviour, assuming, that is, that verbal behaviour is a form of human behaviour. Grounded theory is the attempt to derive theories from an analysis of the patterns, themes, and common categories discovered in observational data. The ‘grounded theory’ approach has become popular choice of methodology among social researchers in recent times. In particular, it has been adopted by those engaged in small-scale projects using qualitative data from the study of human interaction, and by those whose research is exploratory and focused on particular settings. The lecture defines both designs, identifies when you use them, assesses the key characteristics of each, and advances the steps in conducting and evaluating these designs. 
Review points:
1. What is content analysis?

a. a strict and systematic set of procedures for the rigorous analysis, examination and veriﬁcation of the contents of written data

2. How does content analysis work?

a. starts with a sample of texts (the units)>deﬁnes the units of analysis (e.g. words, sentences) and the categories to be used for analysis> reviews the texts in order to code them > places them into categories> then counts and logs the occurrences of words, codes and categories

3. What is the process of content analysis?

a. breaking down text into units of analysis

b. undertaking statistical analysis of the units

c. presenting the analysis in as economical a form as possible

4. Statistical analysis proceeds:

a. factor analysis: to group the kinds of response

b. tabulation: of frequencies and percentages 

c. cross-tabulation: presenting a matrix where the words or codes are the column headings and the nominal variables are the row headings

d. correlation: to identify the strength and direction of association between words, between codes and between categories

e. graphical representation: for example to report the incidence of particular words, concepts, categories over time or over texts

f. regression: to determine the value of one variable/word/code/category in relationship to another – a form of association that gives exact values and the gradient or slope of the goodness of ﬁt line of relationship – the regression line

g. multiple regression: to calculate the weighting of independents on dependent variables

h. analysis: to determine the multiple directions of causality and the weightings of different associations 

i. in a pathway analysis of causal relations

j. dendrograms: tree diagrams to show the relationship and connection between categories and codes, codes and nodes.

4. What is Grounded theory?

a. a general methodology for developing theory that is grounded in data systematically gathered and analysed
